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The opportunity lies not only with ¢
the supply side right, but also in ¢
consumer demand. Marketing and

clear opportunity to put into practice the
techniques that will po 1 low-energy
homes as a desirable home -mpr(u'-.er‘-_‘ler!t
option. Perhaps we also need to look at
other industries for inspiration so that we
can develop the products and services that
consumers want and which make them feel
good about the improvements that they are
making to their homes

Communicating the benefits of owning and
living in a lk carbon home will be just as
significant as 2cting and installing the

right technical solutions. The time is right

for marketing specialists to play their part

in the transition to a low-carbon economy,

g new business for the construction
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We should also recognise the increasing

importance that our housing stock will play
in the life of an ageing population over the
CO s. Encourag

remain in our own hor

1ed by Government to

rather than move to

care homes, we will want warm, comfortable

and, above all, low-cost homes to live in as

Foreword — lan Exall, Chairman CIMCIG

we get older. Qur health and well-being in
old age is inextnicably linked to the q,_:gilm-
and affordability of our accommodation and
In recognising this we need to position the
upgrading of our existing housing stock

as an environmental
imperative.

economic and social

We know that in the coming years
government spending and growth in real
household disposable income will be
restricted. We must, therefore, ensure that we
spend our money wisely, starting with energy
efficiency measures as we concentrate on
using less as a precursor to o
for example on-site energy gener:

3 Measures

With rapid growth in the market for ret
existing homes comes a much needed
stimulus to the construction industry and with
it employment

This first report from CIMCIG is a thought
piece encouraging debate e
the marketing and communication community
and creative industnes that supply the
construction sector. It is a call to action to
address the urgent need to improve

energy performance
stock

of our existing
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